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Bank Systems &Technology

Deep Market Expertise i Laser Focus on Banking Industry

Bank Systems & Technology delivers thought- -
provoking, targeted content to the banking . BANK
industryds top business and :
Bank Systems & Technologyds edi T O SETYOUAPART.
banking technology and business executives with the targeted e

H H H H Electi ble Backfires for B i
and timely information and analysis they need to get a return on e e b e
the technology investments required to advance business o ey o hoine Gsas
strategies and be more profitable, productive and competitive. >

Editorial Mission And Focus ANALYTICS

Know what's hot

Bank Systems & Technology provides banking and technology )
executives important trends and insights into key focus areas
including core systems, payments and cards, channel
optimization, regulation/compliance, risk management, security,
customer insight/business intelligence and architecture/
infrastructure.

lsn 10 why e opic of
Our content spans multiple media platforms - digital publications, '
print publications, Web content, electronic newsletters, live
events, virtual events, webcasts, video, blogs and more 8 so
that executives can access information in the methods they
prefer.

Audience

Bank Systems & Technology audience comprises the key

commercial banking segments, ranging from global banks to

community banks and credit unions, covering both retail and Online: 63,338 unique users/month?

wholesale banking. Events: senior level banking attendees
Magazine: 24,265 subscribers?
E-Newsletter: 20,700 subscribers?

For more information contact:

Martha Schwartz at martha.schwartz@ubm.com } _ i
17 Source: Omniture, Jan-Dec 2012; 27 Source: IWBTN
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Editorial Leadership

With Deep Market Expertise

Katherine Burger, Editorial Director @KathyBurger

Katherine Burger is Editorial Director of Bank Systems & Technology and Insurance & Technology, members of UBM

Tech's InformationWeek financial services vertical. She assumed leadership of Bank Systems & Technology in 2003

and of Insurance & Technology in 1991. In addition to directing the editorial strategy of both brands, Katherine is

charged with the creation and development of new products, editorial supplements, special publications and live and

online events including Bank Systems & Technology Executive Summit, Insurance & Technology Executive Summit,
webcasts, live custom events and executive roundtables. Katherine is a frequent speaker/moderator at financial

‘ services industry conferences, and also has presented at a number of technology company user group and sales force
events, as well as numerous Webcasts sponsored by industry leaders. She is a graduate of Carleton College.

Bryan Yurcan, Associate Editor @BryanYurcan

Bryan Yurcan is associate editor for Bank Systems & Technology. He has worked in various editorial capacities for
newspapers and magazines since 2003. After beginning his career as a municipal and courts reporter for daily
newspapers in upstate New York, Bryan has written for business journals and various financial and business B2B
publications. At Bank Systems & Technology, Bryan is responsible for writing web stories and helping with the
management of the daily newsletter, as well as researching and writing longer pieces for our digital and print issues.

Banking Business and Technology Professionals Rely On
Bank Systems & Technologyds | nsight

8 Bank Technology Trends That Will
Shape the Industry in 2012

VN IT badgets Analy rebounding. GS&T MGentBes the ipht trends that wil shape
ch sponding in 2012 snd benks' © for years 9
<ome

Tags; Technsisgy Trends, IT Sgendng, 1obde Banling. Onkne Backing. E-Barsing
o T et Oy, Srannel nagrns Ty x50 Manspe

Dy Bryan Yorcan »

[in J EOSSS » Tweet 1 44

. Wells Fargo's Sevil Tabli Watson
Sy Lok 1o Lmpeus e the Corpoeate
= Banking Fywrietes

or tha past several vur: bank [T budgets Qenerally lf")f‘dJFl
'nP: sl cris and ansang falout forced Delt- Bighitann) »:

Sl (RWOVATORS w rss BECADE What Is Barney Frank's Legacy?

The DOSSF rastk CO-BUINOr 00 ShOCA% OF toughar Dank reguiation, who i
PADOCIAD 30 SANOUICH e WUl ROL S0k realection 30 Congross in 2012, will ke
reinad egacy o the RNancial Services Induslry

THE LEARDERS SUIDE TO > z n & 2 —
BANEAd TRARMF DO RATION Tagu! Banes Frank, DaoaFiw Ml SueetRe

By Katvorme Burger 2 (15

- B N » Tmeet
= Opponants of tougher FNancial sarices reguiaten are kely
q-t ating (and suppo rturs of the same probably are moums n; P

2 that Magssachuset .’r Crat Bamay Frank wild aor
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Audience

Demographics

Banking Technology and Business Buyers

Monthly Page Views?

157,738

Unique Visitors Per
Month?

63,338

Time Spent/Per Visit!

16 mins

BANK

SYSTEMS S
TECHNOLOGY

Weekly eNewsletter
Subscribers?

20,700

Job Titles: 27.5% Corp/Senior Mgmt | 49.6% Senior IT Mgmt | 22.9% Div/Dept Mgmt

Company Size: 39.7%> 10,000+ | 3.8% 9,999-5000 | 16% 4,999-1,000 | 40.5% < 1000

Sample Companies

Bankof America

=

BB&I

atnqroup‘f

"
"JPMnrganChase

WELLS

FARGO

EPNC

////%/

SUNTRUST

For more information contact:

Martha Schwartz at martha.schwartz@ubm.com
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A Assistant Vice President
A Chairman

A Chief Executive Officer
A Chief Financial Officer

A Chief Information Officer
A Chief Operating Officer
A Chief Technology Officer
A Controller

A Director

A Director of Operations

A Executive Director

A Executive Vice President
A First Vice President

A General Manager

A Information Security
Officer

AT Director
AT Manager

Sample Titles

A Managing Director

A Managing Partner

A Managing Principal
A Network Manager

A Operations Manager
A Partner

A President

A Project Manager

A Senior Vice President
A Technology Manager
A Treasurer

A Vice President
AVPofIT

A VP of Operations

17 Source: Omniture, Jan-Dec 2012; 27 Source:
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Web Advertising

high-impact ad units

ADTECHM Blresarmring your workfiow and

Book Ends Unit
homepage ownership + brand awareness

lnformatiorMIeek

ey

owet | N Sewwes  WATw Seeen el | W (6 e S

The Book Ends high-impact ad unit provides eye-
opening engagement with business & IT decision
makers visiting the site.

A Covers the left and right hand rails on the

homepage l As visitors scrolls down, l
A Your message remains fixed as users scroll up your ads remain fixed on both sides of the site

or down BREAKING NEWS  EESINEIEN e, -
A Ideal for your next product launch strategy el ... 4 Pl [ — :
. .- - - s 2am po'th the
« - L

o 5 T sy LAUNCHPAD /™
’ | “:;I‘l; :r:r:‘. ‘A::—":::f' -)

l Ameccn Cizut o s e s fa
Cutage- What Can ,
Be Loarrad?

- amazon ..

- .- -

FRATUNEID NESTUNCES

TREOACLOO T A TEvIRR L

Content Engagement Pushdown
high-impact + content marketing + branding

The content engagement pushdown high-impact ad unit allows business technology buyers to interact with your content
(whitepapers, video, case studies, etc.)

A When a user scrolls over your ad, the unit will expand showcasing your
six assets

A Rolling over and holding on one of the six swatches, the larger left-side
panel loads content related to that swatch s Rt

A Social media links allow users to share content via email, Twitter and
Facebook directly from within the ad unit

Ad unit
expands to
display six
unique content
assets

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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Web Advertising

high-impact ad units

Your Ad

Dogear Peelback Unit

m

dynamic online engagement + branding | Informatiori¥eek
The Dogear Peelback high-i mpact ad unit | oads a
image in the upper right corner of a page. This image is the starting
point for the page to curl or fdpeel
InformatioriWeek —li=— B
= Smart Ad Pushdown
v = content marketing + branding
ommesdBIN
The smart ad pushdown high-impact ad unit offers super rich functionality,
l allowing business technology buyers to interact with your content
A Your ad functions as an intuitive visual toolbar
p—— L A Rolling over and holding on one of the tabs, the bottom panel reveals a
S — = different page of content
St A Each tab consists of a small paragraph and image/video
lnf;rrmtipm&k — .
S— N
Welcome Ad ek

high-impact + brand awareness

Your Ad

The Welcome Ad is the first thing visitors see upon Here
arriving at the our sites.

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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Intelll Center IMU

super sized ad unit + editorial alignment + page views

Showcase your best content in a super-
sized ad unit that serves as your own site
within a site

A Rich functionality: Take advantage of powerful interactive
functionality modules i from in-ad video players creating social
content walls and real-time polling, to live chat.

ALead with contentYéulodosodobfneed
key messaging points due to small ad real estate anymore. The
IntelliCenter IMU size (336x600) i twice the size of a standard
IMUuniticoupl ed wi t h -tabloematupnovide®ysu mu |
with an unprecedented amount of real estate to work with.

A Deep metrics & performance: Almost everything can be
measured and tracked within the IntelliCenter IMU, including
click-thrus, downloads, streams, interactions, sharing and
more. The interactive format of the unit has proven to increase
actual user-engagement via higher CTR and interaction rates. myw otk il

The IntelliCenter IMU ad unit can run across any of the
InformationWeek Business Technology Network sites.

Enhance your online ad and content marketing campaigns
with an IntelliCenter IMU ad unit today!

Sponsorship Overview

A Unit utilizes the IMU ad unit i 336x600 Sample Functional Components
A Up to five (5) tabs A Video Player ARSS Content
A Reporting on interactions include: A White Papers A Research
0 Load A Social Content Feed A Resources
o Rollover of tabs/videos A Interactive Polls A Mobile Version
o Scrolling of text
0 Seconds of interaction

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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(¥ Mobile Advertising

on-the-go access + editorial alignment + brand awareness

To operate at the speed of business and
keep pace with accelerating user demands,
business technology professionals rely on
smartphones, often 24/7.

v FREE REPORT: 18 Top a
Mobile Fmducllvlly Apps

TRy

P FREE REPORT: 10 Top a
Mobile Froductlvity Apps

BANK

SYSTEMS &
== ——CHNOLOGY

Access to emalil, websites, news and Web 2.0 content
such as wikis for collaboration and RSS for breaking

updates i the smartphone has become the nexus point

for business and personal activity.

Lo e Tabiat oqponils Boniang

B Free mepoRr: 12 Top (1]
Mcbile Pmdu(llvlly Apps

BANK

SYSTEMS S
TECHNOLOGY

Wt

Your message is embedded as decision makers access
BankTech.com,nomat t er where they are
smartphone, they will be automatically redirected to the
siteds mobile address and so w
message.

Wb (1 wwh
@ Tex U 3aman
T M P

Cupards
N E

Na R

Funaiae Unvn s Taniet Comerake Bachirg
Proaust
Tortas

nnnnn

" -
WAt s Fuargo Toos U3 Banks 0 Docaals

Get your message on 5,000+ different types of
mobile devices!

Net Rates
Mobile Units i Top and bottom banner bundle Mobile Site Engagement?
m.banktech.com $3,790 / month 4,098 monthly page views

2,180 monthly unique visitors

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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[ ]iPad Advertising

mobile marketing + editorial alignment + brand awareness

Make An Impression On Busy Technology
Decision Makers Within The Banking Industry

Bank Systems & Technol thggods i Pad s Herdeers Bossts Are

business technology professionals quick access to breaking
news stories and incisive commentary by Bank Systems &
Technologyés trusted editorial e X |

After downloading the app, banking executives involved in
technology management, gain FREE access to just the right
dose of what they need to know on a daily basis.

App Highlights

A Hand-selected daily dose of the most relevant and timely emiey -

information technology pros need to know Lo e s s e

A Easy-to-navigate content across the most relevant categories,
such as Core Systems/Payment, Risk/Security and
Compliance

A Expert insights from award-winning editors like Katherine
Burger and Matt Gunn

A Clean user experience devoid of over-engineered features

P

n Micronoft Warts Froe Testers

App Categories )

A Home A Risk/Security Aclo
A Core A Channels/Mobile A InformationWeek
Systems/Payments A Compliance

ww  ACCESS DATA ANYWHERE e ~
“* INTHE PRIVATE CLOUD

Become an iPad app sponsor and make a strong impression
on business technology professionals that rely on Bank
Systems & Technology to help set their IT agenda.

iPad Engagement

1,290 iPad App Downloads

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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[ ]iPad Advertising

mobile marketing + editorial alignment + brand awareness

Exclusive Sponsorship Program
A Single brand app sponsorship

AProgram period: 1 month

AMultiple ad units*

AExclusive i limited to 1 sponsor

ANo guaranteed metrics

Investment: $5,250 a month

Ad Specs
A Bottom banner: landing pages (738x70 vertical and 994x70
horizontal)

A IMU: secondary article pages (300x250)
A Interstitial: in between article pages (640x480)
A Welcome ad: 640x480 (max file size 100Kk)

* No flash files, 40K max; we can accept HTML5 but animated GIF/JPG are best

oy

n Micronoft Warts Froe Testens e har

= ACCESS DATA ANYWHERE  stow mamess o

“* INTHEPRIVATE CLOUD ~

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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WAl
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Normerss, Seye 1EM

Ornote Server Acditect
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Seraoe Provders Shoukd Setoe Clood
Oopoxturety

| am e v o v e
Ve v . -

p

Heathcare gov Adas Hospiial Com
panson Daty
e

T L e ——
G A s . A vl e vt wuld Az Tmee. X3 Tirve for Uneny
1o Pey

| W e e

|' T e oo W Taeto Weeeny

Bottom Banner

ACCESS DATA ANYWHERE
IN THE PRIVATE CLOUD

@ i, EMC
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‘s eNewsletters

targeted messaging + visibility

Be There When Banking Decision Makers
Look For Actionable And Sound Advice From erecoros il “"..
Our Editorial Experts R )

Artract ma

Many of todayo6s banking business a\,.:‘-'i--

and Retain

prefer to have their technology and market information delivered in a = Crotoniars
straightforward, simple style directly to their digital inbox. Pe—— i — e

Financial
Our editorially-driven eNewsletters allow banking business and e e R e
technology executives to keep up with the latest news, technologies, T

legislative developments, career issues and case studies - all
delivered in a concise format weekly. eNewsletters provide the topics, _
content and credibility of our expert editorial team that decision o A i " T
makers crave and that you can benefit from as part of your marketing e
communications strategy.

As a sponsor, your message and link appear at the top and bottom of a——
the newsletter email. And, as a part of your package, weekly reports
are available to track your campaign deliverables.

Bank Systems & Technology Units

A Frequency: Daily Top Banner - 728x90

Skyscraper - 160x160

A Distribution: 20,700

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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e

-~ Blog Optimizer

SOEUV
site placement + editorial alignment + page views + search optimization

Publish Your Co-@pewyos -
Directly Within Our Trusted Editorial e e s e R

Aligning vendor content with independent editorial helps to impart
the credibility of technology products and services. What better

way to do so than publishing your
the confines BankTech.com?

Establish Your Company As A Thought Leader

BlogOptimizer provides a unique opportunity for technology

companies to publish a blog directly on BankTech.com. o s S v s S0 T RILGOIE'\I; 4
BlogOptimizer offers bank technology executives a seamless o .",:' | TOSETYOUAMAAT

integration of a tech marketerso
and analysis of our award-winning editors.

Hereds how Bl ogOptimizer wor ks:
A Provide two, topic-relevant blogs to be published monthly within

a section of BankTech.com e o Seensorsd®y jntal)
A Your blogs are highlighted alongside editorial articles within a e oo Eﬁi Wil
iSel ected Contento box pPpoOositi on e|de=rpemprergs ° SAP P SacihiColabocation Game By OwnRuks.  piwgy|
Lo . L. T s Amazon Speeds Coxtenl Dellrery Natvoors,
page within your selected section and optimized for search e * Microzolt Sces Cloud A SME Secunty Cure \
. o o Ex S ResdMore=> B8
AYourl i nks from the fASelected Conten to a
dedicated webpage that features your blog, company logo, and D
75-word company description
* The Tepng Pomnl for Cloud Cormpotog: 2012
A Links to contextually relevant content are clearly labeled so * Coud Security Frameworks: The Currest State
. . . ~ * ODCA Shapes tha Furs of Clood with Fesscast
bank IT professionalsk now whose viewpoint theyodre | o oowimeirudeiss
Read More ==
AiRel ated Contentod box on your blog landiwy pays wirvn dp t 0

sponsored-provided assets

BlogOptimizeral | ows you to share inwounor companyds story
own voice i to an audience of engaged bank technology decision
makers in the editorial they trust.

Get BlogOptimizer to market today!

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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e

-~ Blog Optimizer

SOEUV
site placement + editorial alignment + page views + search optimization

Three-Month Program Overview

Sponsored Content Section Within Selected Topical Section:
A Landing page with sponsor-provided content, logo, and 75-word

company description
A Two (2) sponsor-provided posts per month, optimized for search
[Sececeooowrer————
A Content must be approved by UBM Tech . ' —— |

B2 e e
A 20,000 landing page + blog post page views ) .
A 100% SOV advertising on landing page and blog posts
A (728x90 and 336x280ad units)

A Up to five (5) sponsor-provided content assets (ex. whitepapers,
case studies, research) hosted on landing page and blog posts

Premium Promotional Placement

Afisel ected Contentdo box highlighti‘ng
visible on every page of the selected section :

A10, 000 guaranteed fAiSelected Cont e

post.s anec

Sample BlogOptimizer Topics

A Channels A Regulation/Compliance

A Payments & Cards A Customer Insight et & i
A Risk Management A Architecture oo o R e
A Core Systems A Management Strategies S;:znpp‘"g R S SR S as o

The ermpiog vy b sty sepned o gt du of ol s —————
L L -

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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k¥ Briefing Center

lead generation + topical custom webpage + editorial alignment

Three-Month Program Overview

Site Development and Content
A Custom webpage developed from our standard template Advanced Threat Protection

A 5 -7 sponsor-supplied content assets (ex. whitepapers, case
studies, research)

A Categorization of sponsor content determined based on I— T T T 4 Pt
available assets < ,‘ sy ey bpes e

A 4 - 6 related articles: automated news feed pulls articles based

« NUST READ L4 LATEST TwESTS

on topical tags or manual selection e oo
A Ask the Expert content box featuring a snapshot Q & A to woo

engage users ”“'"‘Pﬁ“?'“““"‘
Visibility e e e e et | T
A comprehensive marketing campaign is launched at the - w
beginning of your program to drive traffic to your Briefing Center.
Leads L _ _ _
All content assets are gated and require users to register. Briefing Centers provide the ideal marketing
Standard contact information provided: platform to educate IT decision makers while
First and last name, title, company, business address, phone garnering targeted leads for your sales team.

number, email address and company size.

Briefing Center with an 6éeBookd

Add an interactive digital web book featuring original custom PI’OQ ram Overview
content on a topic that aligns with your solutions to your custom Content Lead
webpage and guaranteed leads. ONEEn cals
A Our custom content team helps to define an appropriate theme Tier 1 100
that will resonate with IT decision makers and write and Briefing Center oo
produce a 8 tod 10 page 6eBook Tier 2 150
Briefing Center with o0St ¢ Tier 1 100 |
In addition to your custom webpage and guaranteed leads, you With an o6eBookd
choose a topic and our team of experts craft and field a survey Tier2 150
(minimum of 100, up to 250 respondents). Tier 1 100
A Survey results are used by our custom editors to produce a With 6Stat e 8?6 ...............
thoughtful, compelling white paper Research Tier 2 150
A 47 8 page white paper features an executive summary and

graphical representations of results, as well as reporting that
may include an interview with your company executive

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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Community  Activation  Platform

Engaging, Educating, and Energizing Target Customers
Through the Power of Community!

Bank Systems & Technology is proud to present a revolutionary integrated marketing
program that delivers the ultimate in community-based customer engagement.

Called the Community Activation Platform (CAP), it allows your company to sponsor an
online community on an exclusive basis: Your company has 100% share of voice and sole
+ownership of the audience.

CAP combines a state-of-the-art multimedia community platform with original and in-depth
authoritative content, plus extensive social media integration.

% Quality Content

Content is the cornerstone of every CAP community and is derived from five sources: the

I si t e-birme dédicdteld community editor; highly regarded independent contributors/

“~ bloggers; users of the site itself; aggregated ¢
~ educational materials, such as whitepapers.

. This wealth of content is used to attract highly qualified decision makers to the community 1

= T s - and keep them engaged there.
L Lemere As the exclusive underwriter of all of the content and conversations on the site your
g"’ Tt company will be positioned as the authoritative educator in your target market.
— N .~.'ulf !
Dol S e
W= ABOUT CAP
excepn 90022500 | Turnkey
¥ == CAP is delivered as a full service; Bank Systems & Technology will design, build, and

T Y

For more information contact:

host the site, as well as retaining and managing the community editors, expert
contributors, and site moderators.

Scalable

CAP can grow according to your needs and budget; customer acquisition/leads,
branding, whitepaper downloads, and customer education all can be added
incrementally and on request.

Customizable
From editorial POV to contracted deliverables, the program will be 100% tailored to
your company6s exact requirements.

Demonstrable Results
Weekly and monthly reports provide you within-d e pt h
results.

anal ysis of

Martha Schwartz at martha.schwartz@ubm.com
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Community  Activation  Platform
COMMUNITY TESTIMONIALS Engaging, Educating, and Energizing Target
il candét say enough QSJ&QmQrﬁ Jhwghlth% PQWer of Community!

the Enterprise Efficiency community. You

wonoét find a more in .
conversation about enterprise IT CAP Promotion

gl’:;l’ilv\\llvi)?, Se:“; bi:)ector of Data Bank Systems & Technology will use the full power of its network to drive highly

Management, NBC Universal qualified users to your CAP community. Activities include:

Email promotionsidedi cated blasts to the relev:

ABy providing a c¢omm ga, phase of over 3.75 million tech decision makers

easy sharing and collaboration, EBN is

helping our industry move for_ward and Newsletters i contextual placements in both edit (we have many that are
take advantage of our collective appropriate) and marketing newsletters (2 or 3 per week)

intelligence for the benefit of all."

Michelle Gorel, Vice President, Avnet Contextual placements on sites T inserted directly adjacent to relevant edit

content, including taxonomies
AThe user community

Www.eetimes.com to life and has made it Dedicated onsite promotionsiunder a | abel we calll i f
the premier site for gauging the pulse of presented on the home page of Bank Systems & Technology

the electronics indu : . . .

Sl By, Destem Enginzar, Bassesls Search marketing i to raise awareness of the community

Semiconductor Offers on third-party sites i RSS feeds, etc., that are contextually

‘ MY =
o Aevtrtny — Market Proven
N EETimes ... : CAP is based on a new version of I nform
= my Box (CiaB) service.
= B . (CiaB)

;Eﬂ With nine communities already | aunc-hed,
_li"- > how is proven to multiply the effective
a ol e - Every month InformationWeek specialist communities generate 14,000
C m —— om=— messages, 2.3 million page views, 1 million unique visitors, 35,000
4R Eeme = = whitepaper downloads, and 6,500 leads.

- - - .
el E Think what we can do for you!
— m A== By creating a comprehensive and authoritative editorial publication on your

P | P *: behalf, specifically tailored to your audience, CAP presents a unique opportunity

il [ for your organization to create unprecedented long-term engagement with its

K = target customers.

-

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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Content

content hosting + lead generation

Generate Demand For Your Products And
Solutions Using Your Marketing Assets

Throughout the technology purchase process, IT decision makers need
to research and evaluate multiple solutions, products and services.
From case studies to whitepapers to technical briefs, these IT and
business professionals rely on different types of content to address
their questions and concerns.

Activate Buyers Of Your Products & Solutions

A focused, consistent lead generation program is a critical component
for all marketing programs. Using the power of the TechWeb Digital

Library, Content Syndication activates the largest and most influential
audience of buyers by leveraging the trusted brands, rich content and
active visitors of our network of online sites, including BankTech.com.

An Immediate Impact On Your Sales Funnel

Business technology buyers are directedtoyourwh i t epaper
hosted on the TechWeb Digital Library. Contextual links across the

network are combined with an integrated promotional campaign to drive

maximum visibility and a tight synopsis of your whitepaper promotes
the download process to capture key lead contact information.

Three-Month Sponsorship Overview
A Hosted sponsor-provided asset program

A Editorial review of content assets available for maximum
performance

A Contact information provided: name, email, title, company,
industry, company size

A Detailed reporting sent until the end of the scheduled program
or when the lead goal is fulfilled (whichever comes first)

Lead Guarantees
A Domestic: 60
A Global: 50

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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Syndication
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Banking Categories

A Architecture/Infrastructure

A Channels (ex. ATMs, Branch Automation)
A Core Systems (ex. DDA, Legacy Systems)
A Customer Insight/Business Intelligence

A Payments & Cards

A Regulation/Compliance

A Risk Management/Security
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editorial alignment + brand exposure + lead generation
High Quality Content In An Interactive Format
Bank Systems & Technology helps set strategies and agendas for
technology and business decision makers by packaging what's new
and important in an interactive PDF-based issue that they can SBYSIT\EI“}ISK

. TECHNOLOGY
download and engage with. e dalods ot d

N

|
8 PLAYERS

Banking IT professionals and tech-savvy business managers
depend on Bank Systems & Technology to provide insight and
analysis on IT products, services, policies, and vendor strategies
aimed at the banking industry. Each issue features the authoritative
perspective and analysis that Bank Systems & Technology is known
ford and relied upond in the banking community.

For technology marketers, digital issues are the ideal platform to
align your company and its solutions with our award-winning
editorial, while garnering leadsd fast.

View our current
Bank Systems & Technologyds Editorial Calendar

Monthly Sponsorship Overview
Visibility
AOne (1) digital ad: 728x90 ( 1 0. 10 OR4T7.6XHBdA)2 (6.60 x 8.50)
o File Format: static JPG/GIF; Files Size: 350K max
0 Submit ad creative via email to digitalissues@techweb.com
A Sponsor logo on registration page
Guaranteed Leads: 400

A First and last name, email, title, company, phone, business
address, industry, company size

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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http://createyournextcustomer.techweb.com/download/2013-bank-systems-technology-editorial-calendar/
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Forums

face-to-face + thought leadership + lead generation

Facilitate Interaction With Banking
Business & Technology Decision Makers

Through Our World-Class Event Program

Our team of experts will organize a customized event that is
tailored to meet your specific business objectives and engage
your best prospects. Whether you require a small- or large-
scale meeting environment, your event will be developed with
the creativity and flawless event execution that translates into
high impact experiences for all participants.

Together we will determine the critical components of a
successful event for your company and attendees, including:

A Discussion topic and content

A Speakers and subject matter experts

A Format and flow of the event

A Target cities/locales and audience

A Qualifiers: title, job function, industry, company size
Turn-Key Event Formats

Our experienced events team will manage and execute all
program details, including recruitment, content coordination,
event logistics, on-site registration, audio visual and menu
selections. Also, scalable programs allow you to reach your
prospects and clients across the United States and globally.

Leverage the Power of Bank Systems & Technology

We will put our editorial power to work for you. Your custom

Event Details

A Half-day event

A Sponsor selected target audience & location
A Content development & moderator

A Full operational and logistic execution

event will be producedwithBank Systems & Tech H“\SePt%PE/ 0s

editorial team to reach your target market and objectives.

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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A 35-40 people custom event
1 Location
2 Locations

Production time: minimum of 8 weeks upon signed contract
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¥ids Executive Roundtables

intimate + thought leadership + lead generation

Build Thought Leadership By Aligning With
Bank Systems & Technol
Editorial Perspective

A live event not only allows banking technology executives to gain
in-depth knowledge on solutions they are considering, they also
give them the opportunity to ask questions that will help them
validate their potential investment.

Once you have selected your audience and theme, our team of
experts will work to create an intimate roundtable event that
moves educated prospects directly into your sales funnel. Get up
close and personal with your potential customers by presenting
ideas, receiving feedback and discussing best practices.

You can rely on our experienced event team to craft a discussion
guide that will mutually benefit the sponsor and attendee, and
moderate your event discussion i adding the stature and

objectivity of our trusted brands to your message. Event Details

Sample Agenda A 2 hour, single sponsor event

A 30 Minutes: Networking breakfast A Attendee Profile: IT management & above

A 75 Minutes: Bank Systems & Technology/sponsor moderated A Sponsor selected target audience & location
discussion on select, pressing topics A Full event management & audience acquisition

A 15 Minutes: Summarize & action plans Investment

Turn-Key Event Formats A 1 Location

We will manage and execute all program details, including A 2 Locations

recruitment, content coordination, event logistics, on-site Production time: minimum of 8 weeks upon signed contract

registration, audio visual and menu selections. Also, scalable
programs allow you to reach your prospects and clients across
the United States and globally.

Leverage the Power of Bank Systems & Technology

We will put our editorial power to work for you. Your custom
event will be produced with Bank Systems & Tec hnol ogy 6s
editorial team to reach your target market and objectives.

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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Live Event Simulcast
face to face + live feed + brand visibility + lead generation

MaXimize The ImpaCt Of Your CUStom anre The CIO Redefined: Elite 8 Panel Discussion E
Event By Broadcasting Key Sessions Live :

Business technology decision makers have limited time
and financial ability to attend live events. Some of your
most coveted target audience may be out of range of
your live event series or unable to travel to a user
conference. However, it is still critical to expose these
key prospects and clients to your educational content,
thought leadership and give them ability to interact with
their peers.

The CIO Redefined:

Elite B Pane! Discussion

Introducing Live Event Simulcast i an easy-to-use
interface that will remotely link key prospects/clients and
increase the ROI of your custom face to face events.

Program Elements
A Add on to your current custom event program
A Full project management from conception to creation

A Ability for attendees to watch the event as it happens via a
live video feed

A Live Q&A
A Synchronized slide presentation Program Overview
A Ability to post assets, links, demos and additional o Live stream: 60 to 90 minutes

o0 Branded interface and full registration
o0 Event archive: 6 months
o]

Guaranteed Registrants: 150 qualified
business technology decision makers

information to the platform

Social media live polling with real time results
Technical support via chat and telephone
Auto redirect to a URL of your choice

Customizable exit survey

o o o o o

Comprehensive reporting i )
Simulcast your keynote or panel sessions to reach

and engage a significantly larger target audience!

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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B IT Trends Series
hot topics + market insight + interactive digital format + lead generation

Getting Ahead Of The Technology Curve

Banking technology decision makers are faced with more IT options
and trends than ever before, with an inexhaustible number of new
technologies to understand and choose from. Trends help indicate what
customers want, where to focus growth, and ultimately give IT
executives a glimpse into the ideas and solutions that can change the
way their organization does business. This is why staying on top of i
and getting ahead of i IT news and trends is an essential part of an
organi zations6 success.

IT Trends Series T Insight And Clarity

Bank Systems & Technology produces a monthly IT Trends editorial
series that focuses on cutting edge, trending topics that securities and
investment IT decision makers need to know, but may not fully
understand.

AssembledbyBank Systems &edifogattéam,dhese gng-6 s
to-three page analysis clarify hot topics through text and/or
infographics, citing supportive news stories from current research data.
Bank Systems &ITTrerdhSeres givgsytedhsbuyers the
critical insight and clarity they need to make intelligent decisions.

g ymney g o B0

Lead Generation And Editorial Alignment
For technology marketers,Bank Syst ems &TTrendshnol o9y feractive web-based digital format i
Series is the ideal platform to align your company and its leading-edge accessible via mobile or desktop devices.
solutions with targeted editorial, while garnering leads i fast. To see a sample of the format, click here.

Monthly Sponsorship Overview

Visibility And Editorial Alignment Sample IT Trends Topics
A Exclusive spopsor'shi.p of s.elef:ted IT Trends issue A Private Cloud Computing
A Two (2) ad units within digital issue OR one (1) ad + a sponsor A Big Data Uses and Technolo
resource center with up to five (5) sponsor-supplied assets 9 ] ay
A Sponsor logo on registration page and throughout digital issue A Enterprise '_A‘pp Strategy
Guaranteed Leads: 250 A Data security
A First and last name, e-mail, title, company, phone and business A The Social Enterprise
address, industry, company size A Mobile Device Management (MDM)

A Filters or custom questions will result in a reduced lead guarantee A Bring Your Own Device (BYOD)
Topics must be approved by our editors.

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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& Must Reads

top stories + interactive digital format + lead generation
Targeted, Hand-Picked Content On The Most

1 IrearmatiTIe
Talked About Technologies MUST n
Banking IT decision makers are inundated with an alarming amount of REH—}\ -
information from every possible platform. Blogs, social networks, s oo d 5 '

websites, emails, newsletters, videos T the information options are
endless. How do time-strapped IT professionals prioritize what to
read, what to delve deeper into i and what to pass on by?

Bank Systems & Technology editors aim to help IT decision makers
filter out the fluff with Must Readsit he mont hdés most
for every IT executive.

Be There When IT Professionals Set Their Business
Technology Agenda

Must Reads is an engaging, easy-to-digest, digital compilation of the
most insightful, most talked about, most commented on, and most
tweeted Bank Systems & Technology content over the past 30 days.
Topically based, Must Reads makes it easy for IT decision makers to
review the hottest stories in a single issue, giving them the smarts
they need to make strategic decisions.

Each Must Reads digital compil ati on |gt&dclive ®ebbasédBiRitalfor@dti © con
pieces including: news and feature stories, slideshows, commentary, accessible via mobile or desktop devices.

and video 1 hand-selected by Bank Systems & Technology editors. To see a sample of the format, click here.

For tech marketers, Must Reads provide a targeted, trusted
environment to market and align their solutions, while garnering leads.

D

Monthly Sponsorship Overview

o L Sample Must Reads Topics
Visibility And Editorial Alignment

A Exclusive sponsorship of selected Must Reads issue A SOC'?I
A Two (2) ad units within digital issue OR one (1) ad + a sponsor A Mobile
resource center with up to five (5) sponsor-supplied assets A Cloud
A Sponsor logo on registration page and throughout digital issue A Security
Guaranteed Leads: 300 A Big Data/Analytics
A First and last name, e-mail, title, company, phone and business Topics must be approved by our editors.

address, industry, company size
A Filters or custom questions will result in a reduced lead guarantee

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com

CreateYourNextCustomer.comp»
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ﬁ Tech Theater

online video + brand visibility + lead generation + social syndication

Bring Your Company To Life With Online C

‘.\ High-Performance

d

Videos While Driving Technology Purchase
Decisions Forward

Online video offers tremendous promise for enterprise

technology marketers. Video can bring your technology to life,
show the authentic personality of your brand and demonstrate
your organizationbs expertise.

Video also helps drive purchase decisions i recent UBM Tech 3 B E! 3,
research shows that nearly 40% of tech decision makers e H - y
regularly watch video as part of their jobs while 38% have based ; — 4

a technology purchase decision on vendor-produced or

sponsored video?. . . E . =

Tech Theaters | Educate And Engage Target Audiences
With Online Videos

Tech Theaters engage bank technology professionals through
your online videos and content assets paired with content
developed by Bank Systems & Technology. Showcased on a
sleekly designed custom webpage, Tech Theaters provide a
natural multi-layered engagement with your brand by a credible
third party.

Optimal brand visibility through video
syndication on YouTube and other

relevant social channels
High-Quality Content Development

Need online videos? UBM Tech can produce five scripted,

instructional videos with concept graphics and titles. For optimal - N
performance, wedll hel p develop thvon"éltjt mes an
topics that are guaranteed to attract the attention of banking IT \

professionals.

Tap Into Our Networkoés High Dem aptl o
Audiences vm

Leverage our audience of more than 9.73 million IT decision-

makers2. We 611 | aunch a direct response campaign promoting
your Tech Theater across our network of leading editorial brands
for maximum results. All content assets can be gated for lead Your Opportunity

generation. 38% of decision makers based a tech purchase

1 - UBM TechWeb 2010 Content Connects Research Study decision on vendor-produced or sponsored video?!
2 - Based on the average number of engagements users have across the

InformationWeek Business Technology Network monthly; includes duplication

For more information contact:
Martha Schwartz at martha.schwartz@ubm.com
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